Add one sticky note with:
- Name
.+ WhatIdoat TOV
. My superpower for these workshops is...
Then add one image that represents your superpower.

You can upload it, copy and paste it, or drag and drop it directly onto the Miro board.

Place your image next to your sticky note.
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Rate the training

From 1 (poor) to 10 (excellent)

Write your rating on a sticky note and place it on the scale.

Poor

What did you like?

Keep doing more of this

Share what you found useful, valuable, engaging or helpful during the training.

10

Excellent

What could be improved?

Room to grow next time

Share what was unclear, missing, too difficult, too fast, too slow or not useful enough.
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Where could Design Thinking create the most value in your organisation? Sty stack
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What role could you personally play as a Design Thinking Ambassador? i Ve
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‘What is one concrete next step you can take after the training — and what support do you need? =
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Those who don't
want to will find

din excuse.

.Those who do will

find a WAY.



